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SHARING YOUR STORY

QUESTIONS TO ASK YOURSELF

» What words would | use to
describe my organisation/
company/event... myself!

» What feeling do | want people to
have when they come across my
communications?

» How do | want people to
perceive me?
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HOW IS THIS APPLIED?

.H

BIRMINGHAM CITY FC

Birmingham City transfer news LIVE: Harry
Redknapp on Gallagher; Acquah latest; Jenkinson
and Bramall join from Arsenal

BCFC updates and analysis throughout the day

These
strange
things will
happen
during the
solar eclipse
2017

There's FREE
ice creamin
Birmingham
-and this is
where you
can get it

Thisis why a
giant whale
has
appeared at
the Bullring

Great
British
Designer...

You can
watch the
Solar Eclipse
LIVE here

Things to do
on August
Bank
Holiday

. weekend in

Birmingham

2017

The Alchermst
Birmingham

Home
About
Photos
Events
Reviews
Videos
Hosts

Community

# Like Follow © Recommend

% T'he Alchemist Birmingham

Join us this coming Bank Holiday Monday and enjoy all
day brunch with a breakfast cock:tail for £12!

The Hangover - BH Monday Brunch | The Alchemist

& Like » Comment » Share W -
08 Chronological-

Zoe Claudius Chrissy Claudius... the hangover cure

ke - Reply

W

Q The Alchemist Birmingham

Join us for cocktails and chemistry this weekend!

& Like m Comment » Share W
Chronological-

View 3 more comments
S| Tarn Heeks Sriony & Kerrin
Like - Reply
“ 1 Reply
Il Chloé Gulliver Lisa roll on Friday

Like - Reply

W
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SHARING YOUR STORY

SOCIAL NETWORKS

FACEBOOK, TWITTER, LINKED-IN

» Relational networks

» They are primarily aimed at connecting with
people (and brands) online

» Very comprehensive platforms for

sharing online

Most wide reaching
Large audience - although younger people leaving

Generally used for broadcasting information
Business & News - younger audience elsewhere

Professional network
Only 21% under age of 35




SHARING YOUR STORY

MEDIA SHARING NETWORKS

INSTAGRAM, SNAPCHAT, YOUTUBE

» Sharing photos and videos

» Most posts start with a video or photo, and
captions or comments are then added to if the
user wants to

90% of audience is under the age of 35
Very active user base - 51% use at least once every day

Vast majority of users under the age of 30
Cuts across educational divides (teen & preteen audience)

Pretty much everyone uses YouTube!
Very wide audience demographic - and it gets a LOT of use - 6 billion hours every month!




SHARING YOUR STORY

BLOGGING AND PUBLISHING NETWORKS

WORDPRESS, TUMBLR, MEDIUM

» To publish, discover and comment on content

» Is a place for more in depth information,
although Tumblr is an example of bite-sized

blogging

» The audience of a blog can be vast, and content
is generally shared more widely through social
media networks
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MAIN SOURCE OF NEWS BY AGE - ALL MARKETS

80%

Younger Older
— S —
70%
"ACROSS ALL COUNTRIES, YOUNGER GROUPS ARE MUCH MORE LIKELY TO USE
- SOCIAL MEDIA AND DIGITAL MEDIA AS THEIR MAIN SOURCE OF NEWS, WHILE OLDER
o0% GROUPS CLING TO THE HABITS THEY GREW UP WITH (TV, RADIO, AND PRINT)"

50% 51

40%

30%

20%

10%

0%
Online (inc. social media) Social media Radio Printed newspapers TV




PRESS & BROADCAST




LET'S PLAY.... YOUGOV PROFILES!

WHO READS WHAI?

» https://yougov.co.uk/profileslite



https://yougov.co.uk/profileslite
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SHARING YOUR STORY

DIGITAL BORN MEDIA BRANDS ‘

)
§ ;.-'" ; f
» Created by and for web users, rather than - §j /,’/ o
o o

5

transferring from print to online
» Often focus on 'soft' news
» Focus on video content

» Video content is short, texted, emotional, often
positive

» Younger demographic

» Distributed on social media






SHOW ME THE DAIA!

- OFCOM REPORTS: ADULTS MEDIA USE AND ATTITUDES
- REUTERS INSTITUTE DIGITAL NEWS REPORT

- YOUGOV (PROFILES)

- MOSAIC PROFILES (EXPERIAN)

- PRESS GAZETTE (ABCS)



SHARING YOUR STORY

TIPS FOR CREATING CONTENT

FOR SOCIAL MEDIA
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SHARING YOUR STORY

HAVING A REASON

» Is this where your target audience is?

» Don'tjust do it because everyone else is
» Social mediais not a golden bullet...

» Be realistic with time investment

» Are you prepared to be social?

» Set measurable objectives
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SHARING YOUR STORY

STRATEGIC STUFF!

» A good way of approaching thinking about
what content to share on your social channel is

to categorise the types of content that are
possible to share.

» Choosing which ones are right for you is
Important

» Go back to the original questions:

» Who am |?

» Who am | trying to reach?




SHARING YOUR STORY

EXAMPLES OF CONTENT CATEGORIES

A = Monthly

i Bi-Weekly

Ei Weekly

Start Conversation

- M 2X Week
Teach How To Do Something ‘
|

_ 3X Week

Curated Content
& Social Media Posts

Y curata
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SHARING YOUR STORY

KEEP IT SIMPLE

» Maintaining a social presence is a lot of work
and keeping a vibrant and dynamic timeline or
feed is something that requires dedication,
effort and time.

» Once you know who you are, and have matched
that to the best platform to suit you and your
audience, then focus on using it really well
before adding other platforms to your portfolio.

» Focus on doing one thing very well, and then
expand from there.



SHARING YOUR STORY

SCHEDULING SAVED MY LIFE!

» On most social platforms you can schedule
content to be shared/posted at a later date.

» Allows you to spend a concentrated amount of
time on your social media content and schedule
it to be shared across the rest of the week or
month without you having to worry about it

again!

» Obviously, you still want to reply to comments,
like other people’s content etc, but the work of
sharing/posting your own content is automated

for you.



SOME SCHEDULING APPS

N/
2°:<
A

N\ Hootsuite Il s AVSOCIAL

Social Media Software for Business

bufferapp.com



SHARING YOUR STORY

ROLLING WITH THE PUNCHES!

» Try it out for a bit and then see if it's working.

» If you're finding you can’t accomplish
everything you wanted to do then pull it back
a bit and make it simpler.

» If you have too much content to share and
not enough time in your schedule then perhaps
it's time to branch out into other platforms.

» Don't just carry on regardless - take stock and
adjust!
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SHARING YOUR STORY

(ANTI) SOCIAL MEDIA

» Digital distance changes dynamic of interaction.

» No golden bullet. No formula. People are
people.

» If you are representing an organisation you
always take the higher ground. 'Paid to be nice.

» Take offline if appropriate.
» Be honest. Be a person.

» Sometimes a difficult conversation needs to be
had. Sometimes it's best to step away.
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THE JOY OF

ANALYTICS



SHARING YOUR STORY

ANALYTICS

» Analytics are how you measure your objectives
» Facebook Insights for Pages (organisations)
» Twitter Tweet activity

» Focus on insights linked to objectives: don't
get lost in a sea of data

» You get more analytics if you pay for
promotion...




SHARING YOUR STORY

PAYING FOR IT set Up an Ongaing Promoton

Get 48 - 89 website clicks for £35 a month

» New audiences always require time and money

Investment Promote Your Business Locally
Connect with people nearby

» Doesn't have to be massive

» Duration/Audience Targeting

Promote your Page

. . ) ) . Connect more people with your Page
» Ongoing campaigns or promoting individual posts/

tweets

e Build Your Busi
» You need to be an administrator on a FBook page to ulid Your Business

run a campaign. Twitter you register as a private
individual or a company.

Get more people to click your Page button

Get More Website Visitors

» Targeting audiences: think outside the box... Advertise your website to a large audience
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SHARING YOUR STORY

TAKE A STEP BACK

» Is press the best way to get the story out to the
people | want to hear it?

» Am | choosing the right platform for the story?
E.g. visual for TV, local paper, local news

» How much control do | want over the story?

» How do | reach the relevant journalist?




KNOW YOUR JOURNOS

Getting together for a cuppa and a chat

They'ré not your best friends

Interact on social media instead?

Where have all the Religious Correspondents
gone”...

Newsdesk info on websites

Features journalists need individual contact:
scattergun doesn't work. Introduce yourself
and outline how your feature will contribute

PRESS RELEASES

Good for sending to numerous news sources

The idea is to make life as easy as possible for
the journalist

IWITTER

Good for breaking news

Good for following & organising journalists
Good for seeing what's trending

Think about exclusivity



WRITING A PRESS RELEASE

PUBLISH
NOW

1st
Paragraph:

WHO
WHAT
WHERE
WHEN
WHY
HOW

4th
Paragraph:

Wrap it up!

SIGNAL
END

For immediate release: Tuesday 23rd April 2016
Top Forbes Listings for Business Woman

Lilach Bullock, a member of Radlett & Bushey Reform Synagogue, is celebrating in style
after being featured in two Forbes.com listings: The Top 20 Women Social Media Power
Influencers 2013; and The Top 50 Social Media Influencers 2013. The annual listings were
compiled after assessing which social media experts have the strongest and most active
followings, highlighting the real power influencers.

NEWSY
HEADLINE

2nd

Paragraph:
which features articles on finance, industry, investing and marketing topics as well as grap

related subjects. It is known for regularly featuring lists, including those of powerful and

influential people. Background

Information

Speaking about the achievement, Lilach Bullock, said: “Forbes is a huge name and I'm
absolutely delighted, and honoured, to be in such good company on these lists. | help
businesses open up the social media opportunities available to them and that work is in-
credibly rewarding but it’s great too to receive such prominent recognition. Social media
can feel daunting, and overwhelming too, but you have to keep at it and that is exactly
what | have done””

3rd
Paragraph:

Quote
Lilach Bullock runs Socialable, a social media consultancy based in London, which helps
businesses plan, and execute, social media strategies to generate profile, build connec-

tions and drive website traffic.

Contact
Ends information
For more information, please contact: Debbie Leven 07918 680051 (mobile)

debbie@prcoach.co.uk

Forbes.com is the website for Forbes, the well-known American business magazine

Notes to editors:
1. Lilach Bullock has profile on a number of social media channels, including: Additional

Twitter: @lilachbullock information


http://www.vuelio.com/uk/blog/the-press-release-formula/
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